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reasons to work with us

(Global Presence

The Company’s portfolio included more than 1,450

hotels and all-inclusive properties in 80 countries
across six continents
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2 more than a half-century of innovation and visionary hospitality
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Portfolio of Brands

Overview
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Shizuoka F#fH
o  Fuji Speedway

Hokkaido JtigiE
o Park Hyatt Niseko Hanazono

Ishikawa &Il
o Hyatt House Kanazawa
—_ o Hyatt Centric Kanazawa .
Kyoto ZR#Ep Tokyo 3R*R
o Hyatt Regency Kyoto
o Park Hyatt Kyoto Park Hyatt Tokyo

o Hyatt Place Kyoto
Grand Hyatt Tokyo

Andaz Tokyo

Hyatt Regency Tokyo
Fukuoka &[]

o Grand Hyatt Fukuoka

Hyatt Centric Ginza Tokyo
o Hyatt Regency Tokyo Bay
o Hyatt House Tokyo Shibuya

o Hotel Toranomon Hills

Okinawa P8

o Hyatt Regency Naha Okinawa Kanagawa *$§, ||
o Hyatt Regency Seragaki Island

o Hyatt Regency Hakone Resort & Spa
o Hyatt Regency Yokohama



reasons to work with us
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OUR VALUES guide

our behaviors to bring

our purpose to life
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reasons to work with us

Diversity and Inclusion
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reasons to work with us
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Welcare for people |
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so they can be their best
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“A landscape of flavours”
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We believe in authentic, simple dining
where all five senses are awakened and
inspired
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Savour gourmet delights from the freshest
ingredients borne from Hokkaido
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